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Dear members, 
 
I would like to open our first eNewsletter of 2020 by offering a sincere thank you for the incredible
commitment, support and engagement from our members throughout 2019. 

As we enter a new decade, consumers worldwide face so much change and challenge, and it is vital that
we continue to present a powerful and global front on the most pressing cross-border issues, from the
climate crisis to product safety on online platforms. 

This edition includes:

a new blog on five key trends driving the future of food
an update on our joint project with the UN Environment Programme; a global mapping and
consultation on sustainability standards, labels, and claims on plastic packaging
global insights on the issue of credit reporting
a new series of briefings revealing the actions needed to build digital participation in the Middle
East and North Africa
a spotlight piece on consumer advocacy efforts to improve complaints handling systems for online
shoppers in Asia
the latest updates, learnings and consumer victories from our global membership. 

We have also released our Campaign Pack and Briefing Paper for World Consumer Rights Day 2020.
Please do send any feedback, ideas or campaign plans to wcrd@consint.org. 

Best regards,
Director General,
Helena Leurent

https://mailchi.mp/consint/your-monthly-enewsletter-food-systems-internet-freedom-sustainable-consumption-1314280?e=d124d85cb7
http://www.consumersinternational.org/
https://www.consumersinternational.org/media/314555/campaign-outline-2020-final.pdf
https://www.consumersinternational.org/media/314554/sustainable-consumption-briefing-final.pdf
mailto:wcrd@consint.org
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OUR AGENDA FOR 2020

Consumers International is building an exciting agenda for 2020 to ensure that the collective voice

of our global membership is strong, influential and relevant.

 

Please take a moment to review our Engagement Opportunities Pack for ways to stay engaged

with us, and share your views with us by completing this short survey (by 10 February 2020). 

New blog: Five key
trends driving the future
of food 
Gene editing, personalised diets, food waste
reduction, alternative proteins, new traceability
systems and 3D printed foods are all innovations
and trends that are driving the future of food. As
highlighted by our Director General Helena
Leurent in her interview with the FAO, the
consumer movement has an essential role to
play in ensuring that future food systems are
safe, fair and sustainable for consumers around
the world. Find out more in our new blog.

People, Power &
Plastics: Building
Consumer
Understanding of
Plastics Labelling 
Consumers International is taking action to tackle
plastic pollution with a global mapping and
consultation on sustainability standards, labels,
and claims on plastic packaging. Some of our
members contributed to the consultation we held
for the research, while others are providing a
foreword for the final report to be published early
this year. Alongside our Plastics Workshop on
how to drive effective change on plastic use
(which will be held in London this January), we
plan to host a webinar on the research in
February 2020. If you would like to share inputs
on plastics and labelling in your country, we
encourage you to get in touch through our
sustainable consumption eNetwork.
 

READ BLOG

https://www.consumersinternational.org/media/314553/engagement-opportunities-pack-2020.pdf
https://www.surveymonkey.co.uk/r/56VRCDT
https://www.consumersinternational.org/news-resources/blog/posts/the-future-of-food/
https://www.youtube.com/watch?v=urutedsS8r0
https://www.oneplanetnetwork.org/one-planet-network-wide-plastics-initiative
https://www.consumersinternational.org/news-resources/blog/posts/the-future-of-food/
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Credit Reporting, Data,
and AI: Three Key
Issues 
A recent consultation with our members revealed
a complex international picture around the issue
of credit reporting. While credit reporting has
benefits for both consumers and providers, with
the potential to promote more responsible lending
and reduce the risk of defaults, developments in
the use of data and AI could be further
complicating an already controversial area. Learn
more about key issues in our blog.
 

Insight Briefings reveal
actions needed to build
digital participation in
the Middle East and
North Africa (MENA) 
The MENA region is undergoing a digital boom.
Internet access has almost doubled in the last
seven years and MENA has the fastest mobile
phone growth rate of any region outside Sub-
Saharan Africa. Yet while the future looks bright
for increasing digital participation in the region,
our new Insight Briefings on ‘Data Protection
and Privacy’, ‘Cybercrime’ and ‘E-Commerce’
uncovered challenges for consumer protection as
MENA consumers engage with an increasing
range of digital services. To better protect and
alleviate consumer concerns over privacy,
cybercrime and online payments, we suggest a
range of actions for governments, consumer
protection authorities, digital services and
companies, working alongside consumer
organisations.

READ MORE

READ BLOG

LEARN MORE

https://www.consumersinternational.org/news-resources/blog/posts/credit-reporting-data-and-ai/
https://www.consumersinternational.org/news-resources/news/releases/insight-briefings-reveal-actions-needed-to-build-digital-participation-in-the-middle-east-and-north-africa/
https://www.oneplanetnetwork.org/one-planet-network-wide-plastics-initiative
https://www.consumersinternational.org/news-resources/blog/posts/credit-reporting-data-and-ai/
https://www.consumersinternational.org/news-resources/news/releases/insight-briefings-reveal-actions-needed-to-build-digital-participation-in-the-middle-east-and-north-africa/
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Hong Kong’s Consumer
Council seeks deals with
Thailand, Malaysia to
improve complaints
handling for online
shoppers  
Working with our member the Hong Kong
Consumer Council, we were able to offer
exclusive insight to the global media outlet, the
South China Morning Post. By offering a regional
and an international perspective, we raised
issues such as cross-border e-commerce,
international redress models and global trade
deals. 

We’re building our Change
Programme together
A sincere thank you to all of our members who participated in
member calls in December – your feedback, suggestions and
contributions are invaluable to us, and we hope that you will
continue this dialogue through our eNetworks. 

Across all regions and programmes, we noted a unanimous
interest in the role of technology, sustainability and consumer
trust. We will share notes compiling key points from all of the calls
through the relevant eNetworks, so keep an eye out in the
upcoming weeks if you were unable to attend, or if you want to
learn more about priorities and activities across the globe (email
members@consint.org for guidance on how to sign up). 
You will also have the opportunity to provide further input by
attending Consumers International events over the next few
months:

Workshop: People, Power and Plastics – The
Consumer Perspective on a Global Challenge, 9
January 2020 – London, UK 
Workshop: The Consumer View on the Future of Food,
16 January – Berlin, Germany 
Workshop: The Future of Energy, 28—29 January –
Milan, Italy 

ON OUR RADAR

Throughout the next few months, we will be representing our members, and consumers around the world,
at several high-level global events and policy forums. See below for a snapshot of our activity – follow us

READ MORE

https://www.scmp.com/news/hong-kong/hong-kong-economy/article/3040122/hong-kongs-consumer-council-seeks-deals-thailand
mailto:members@consint.org
mailto:members@consint.org
https://www.scmp.com/news/hong-kong/hong-kong-economy/article/3040122/hong-kongs-consumer-council-seeks-deals-thailand


2/26/2020 Your monthly eNewsletter: the future of food, credit reporting & plastic pollution

https://mailchi.mp/consint/your-monthly-enewsletter-food-systems-internet-freedom-sustainable-consumption-1314280?e=d124d85cb7 5/7

on Twitter and Facebook for updates on each event.
 

World Economic Forum Annual Meeting 2020, 21—24 January 2020, Davos-Klosters,
Switzerland
GSMA Mobile World Congress, Trust By Design Workshop on IoT, 24—27 February,
Barcelona, Spain
FinCoNet Financial Consumer Protection, 16—19 March, Paris, France

MEMBER NEWS

Asia Pacific

To prevent the erosion of consumer trust, certifications need to remain trustworthy and meaningful.
Our member FOMCA has called for mandatory guidelines relating to the safety of child restraint
systems to be reviewed to avoid confusion among consumers, as the QR codes being used to
guarantee product safety are not issued by a qualified certifying body.
Consumer NZ held 60th anniversary celebrations in Parliament – an opportunity to look back on
important victories for consumer protection, including: prohibitions on unfair contract terms,
fairness in consumer credit contracts and country of origin labelling.
In light of its recent survey which found that 93% of Australians mistakenly believe existing laws
protect them against unsafe products – an issue that has resulted in increasing numbers of
personal injuries and deaths since 1998 – CHOICE recently called for a new proactive safety law. 
 

Europe and North America

Product safety in e-commerce is a pressing issue across all regions and sectors. Over the
Christmas holiday period, Italian member Altroconsumo and UK member Which? showed that
almost half of the cheap Christmas lights bought from online marketplaces were found to be
unsafe in tests.
UFC-Que Choisir contributed to the adoption of a new law in France to tackle planned
obsolescence, which will enter into force on 1 January 2021. They also launched a new tool to
allow consumers to signal white goods and electronics that broke down too soon.
BEUC, the European Consumer Organisation, published their ‘overview of EU consumer
legislation becoming applicable in 2020’, highlighting what will change for consumers across
Europe in 2020.

Middle East

Economic turmoil has led to mass demonstrations for economic reforms in Lebanon. Dollar pricing
exposes consumers to exploitation where they have to bear the value difference in exchange
rates. Our member Consumers Lebanon has achieved a victory for consumers as they filed a
lawsuit against telecommunications companies that commits them to bill consumers in Lebanese
pounds instead of dollars. 
Amidst significant changes in the Sudanese political scene, the Sudanese Society for Consumer
Protection (SSCP) is working hard to ensure the rights of consumers are upheld. SSCP took part
in a radio program to inform consumers and to discuss the roadmap towards better consumer
protection and rights in this new era. 
In many countries in the Middle East, antibiotics are misused and the threat of superbugs is on the
rise. To spread awareness about the issue, The Yemeni Association for Consumer Protection
(YACP) Higher Authority for Medicines holds awareness activities in schools on the indiscriminate
use of antibiotics.

https://twitter.com/Consumers_Int
https://www.facebook.com/consumersinternational
https://www.thesundaily.my/local/fomca-cpsm-seek-clarification-on-safety-seat-guidelines-and-approvals-DL1683072
https://www.consumer.org.nz/articles/play-fair-campaign
https://www.consumer.org.nz/articles/majority-support-country-of-origin-labelling
https://www.choice.com.au/about-us/media-releases/2019/november/recalls-triple-under-shamefully-weak-safety-laws-choice
http://www.oecd.org/sti/consumer/safe-products-online/
https://www.altroconsumo.it/casa-energia/elettricita-e-gas/consigli/luci-di-natale-un-occhio-alla-sicurezza?fbclid=IwAR2sZ5EUC2J3gvgU6_oHKVyHTkClsFJuaJUzGdQnzFV9k0StJ6zRME-OA74
https://www.which.co.uk/news/2019/12/these-christmas-tree-lights-bought-online-at-ebay-wish-and-aliexpress-could-catch-fire-or-electrocute-you/
https://www.lesnumeriques.com/electromenager/bientot-un-indice-de-reparabilite-des-produits-pour-contrer-l-obsolescence-programmee-n144877.html
https://www.quechoisir.org/observatoire-des-pannes-n71927/
https://www.beuc.eu/publications/overview_of_eu_consumer_legislation_becoming_applicable_in.pdf
https://www.bbc.com/arabic/business-50199922
https://www.bbc.com/arabic/interactivity-49252831
https://www.youtube.com/watch?v=BAnOXu8m4yE&feature=youtu.be&fbclid=IwAR3X-pjNfoNkpCTqnBUr5EnpzdxoAzESGdDBWTNEQh4LzVYATjVIMMrCS6U
https://www.middleeasteye.net/news/silent-killer-superbugs-march-middle-east
https://consumeryemen.org/%D8%A5%D8%B3%D8%A7%D8%A1%D8%A9-%D8%A7%D8%B3%D8%AA%D8%B9%D9%85%D8%A7%D9%84-%D8%A7%D9%84%D9%85%D8%B6%D8%A7%D8%AF%D8%A7%D8%AA-%D8%A7%D9%84%D8%AD%D9%8A%D9%88%D9%8A%D8%A9-%D8%AA%D8%B9%D8%B1%D8%B6%D9%86/
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Latin America and the Caribbean

Engaging consumers in diverse and creative ways: Brazilian member IDEC presented a series of
podcasts to raise consumer awareness on key issues including ‘Unravelling the Consumer Code’
and ‘Black [Friday] Fraud’, discussing complaints and deceptive advertising associated with the
arrival of Black Friday in Brazil in 2010. 
According to the Inter-American Development Bank in Latin America, no more than 2% of total
waste is recycled in the region. If waste were properly separated before reaching processing
plants and landfills, almost 92% could be recycled. Our member in Peru, ASPEC, organised an
Environmental Education Fair to encourage sustainable consumption, and carried out a recycling
campaign – for every three plastic containers brought to the fair, consumers were given a pot and
organic seeds. 
During 2018, two out of ten Chileans were victims of phishing - obtaining passwords and / or
personal data by third parties - via email or on internet portals, making Chile the third most
vulnerable country for these types of attacks in Latin America. ODECU, our member in Chile,
created a list with 9 consumer tips to avoid phishing attacks. 
The Management Committee of the Consumers Safety and Health Network of the Organization of
American States (OAS) allows consumer organisations and authorities within the region to
exchange best practices and disseminate information on relevant issues. Pro Consumidor, our
government supporter in the Dominican Republic, recently assumed the Chair of this important
network.

Africa

With mounting pressure around climate change and plastic pollution, Association pour la
Défense des Droits des Consommateurs (ADC) Chad has launched an awareness campaign
aiming to engage municipal authorities and advocate for the replacement of plastic packaging with
reusable or biodegradable alternatives. 
Food safety continues to pose a global threat to consumers. The Kenya Consumer Organisation
(KCO) advocates for food safety to be a public health priority, as Kenya recalls 100 Tonnes of
maize flour over aflatoxin fears. 
Up to 80% of consumers say they don’t trust IoT devices to keep their data safe in certain regions.
In collaboration with the Faculty of Law at the University of Messila, the Algerian Union for
Consumer Protection participated in the organisation of an International Conference on privacy
in smart products.

Copyright © 2019 Consumers International, All rights reserved.

Our mailing address is:
Consumers International

24 Highbury Crescent
London
N5 1RX

Consumers International is a charity (No.1122155) and a not-for-profit company limited by guarantee (No.
04337865) registered in England and Wales.
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You can update your preferences or unsubscribe from this list

https://idec.org.br/podcast
https://www.nrdc.org/experts/erika-moyer/world-recycling-day-how-much-recycled-latin-america
https://www.facebook.com/aspec.oficial/photos/a.750739301630891/2626496014055201/?type=3
https://www.odecu.cl/2019/11/12/odecu-entrega-9-consejos-para-evitar-ataques-de-phishing/
https://proconsumidor.gob.do/2019/11/25/rd-asume-presidencia-de-la-red-consumo-seguro-y-salud-de-la-oea/
https://tchadinfos.com/tchad/tchad-ladc-va-en-guerre-contre-les-emballages-en-plastique/
https://www.businessdailyafrica.com/analysis/ideas/Why-food-safety-must-be-a-public-health-priority/4259414-5346594-10l152dz/index.html
https://www.k24tv.co.ke/news/miller-recalls-100-tonnes-of-dola-maize-flour-over-aflatoxin-fears-12004/
https://www.blackberry.com/us/en/company/newsroom/press-releases/2019/blackberry-survey-finds-consumers-don-t-trust-connected-devices-to-keep-data-safe-and-secure
https://www.facebook.com/consumersinternational/
https://twitter.com/Consumers_Int
https://www.linkedin.com/company/consumers-international?trk=hb_tab_compy_id_1709164
https://consumersinternational.us14.list-manage.com/profile?u=253609e664fbef96d36120b08&id=eab7ec67e5&e=d124d85cb7
https://consumersinternational.us14.list-manage.com/unsubscribe?u=253609e664fbef96d36120b08&id=eab7ec67e5&e=d124d85cb7&c=1be8e8c6ce
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